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Screenshots

The UX design of ADITO is continuously 
optimised for you. Therefore, there may be 
deviations in the screenshots.
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▪ Overview – procedure

▪ Create campaign

▪ Copy campaign

▪ Steps of campaign

▪ Recording project team

▪ Overview of costs

▪ Participant administration
− Adding participants

− Recognizing ad settings of participants

− Filtering/grouping participants

− Setting responsible for participants

− Switching campaign steps for participants

▪ Rating overview

▪ Touchpoints for sales topics

▪ Default tabs: activities, tasks, documents

▪ Deleting campaign

▪ Export from campaign

▪ Campaign Planning

▪ Marketing Dashboard: Key figures for analyzing

▪ Marketing specifics in contact or company

Agenda
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Campaign management supports you in planning, implementing and analysing 
campaigns.

▪ Record campaigns and the associated campaign stages.

▪ Participant management shows which participants have been added and which step 
they are in.

▪ The cost overview lists fixed and variable costs.

▪ The project team members are recorded with the project-specific role.

Overview

Campaign
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Attachment

▪ Create campaign

▪ Create steps

▪ Enter team

▪ Enter costs

Realisation

▪ Add participants

▪ Maintain status (of the campaign and the steps)

▪ Move participants to the next step after completing a step

Conclusion

▪ Maintain the status of the campaign

„Manual“ procedure

Campaign
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Create new

Campaign
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Give it a meaningful name.

You can record the currency in which costs 
for a campaign are incurred. However, there 
is no reference to the currency rates 
recorded in the system.



Campaign
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Information and Actions in the Preview

The header contains the name, code and responsible employee.

The following actions can be carried out from here:
▪ Edit
▪ New activity
▪ Further Actions

▪ New task
▪ New step
▪ Copy campaign (incl. participants)



Campaign
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Information and Actions in the Preview

The start and end result from the start of the first step and the end of the 
last step.

All steps created for the campaign are displayed here, including the added 
participants and the maximum number of participants.

The currency and the description text can be viewed and edited here. 

The total of all costs, the remaining term and the number of steps are 
displayed here.



The “Copy campaign” action can be found in the “Further Actions” selection in the preview. The 
steps are copied.

Action “Copy campaign”

Campaign
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You can define for the participants 
whether they are copied or not.



With the steps you define the steps that 
are necessary to carry out the campaign.

1. Added 

2. Define Participants

3. Send online survey

4. Send reminder

5. Send thank-you e-mail

Example: Steps in the customer satisfaction analysis

Campaign
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Steps can be recorded flexibly and individually.



Overview of the steps – Creating steps

Campaign
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Initial step that is created in every new campaign. 
This is required to add participants to the campaign.

The campaign steps can be created, edited and deleted 
in this tab.



You define the following for a step: 

▪ the name,

▪ the colleague responsible,

▪ the predecessor step, if applicable,

▪ the time period of a step, 

▪ the initial status,

▪ if applicable, the maximum number of participants

▪ which medium (letter, e-mail, etc.) is required for this

▪ Workflow that is executed when this step is reached

Create steps

Campaign
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▪ Tab “Steps” via new creation button

▪ “Overview” tab in the Gantt chart using the new creation button

▪ Preview of the campaign in the “Further Actions”: “New step”

▪ Preview of a step in the “Further Actions”: “New step”

▪ Campaign planning: “New creation”

Create steps – options in the system

Campaign
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Sorting of the steps

Campaign
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The sorting of the steps can be defined by the previous steps. This means 
that this must be completed before you can switch to the next step. 

0
Steps that do not have a predecessor 
level that must be passed beforehand 
can be moved at will using the actions.



▪ the period of the campaign stage has expired.

▪ a maximum number of participants has been reached.

Participants can no longer be added to a step if...

Campaign
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“Project team” tab – Overview of main and co-responsible persons

Campaign
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When entering a project team member, 
the contact (internal employee or external 
contact) or a company (e.g., agency) is 
assigned a role and, if applicable, the 
indicator “on site” and/or “responsible.”

The list of roles can be customized 
by the administrator.

The “Company” and “Loyalty” columns have been hidden in the screenshot to save space.



“Cost“ tab

Campaign
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Overview of all costs, which are 
totaled or displayed per participant.

Here you can also “zoom” 
into the diagram by clicking.



“Cost” tab – Variable costs

Campaign
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The following fields are available when creating new 
variable costs:
▪ Campaign step
▪ Category
▪ Costs per participant
▪ Currency: Automatically filled with the currency from 

the campaign and cannot be changed

Variable costs can be specified per step in the campaign. The costs are totaled per participant.



“Cost” tab – Fixed costs

Campaign
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The following fields are available when creating new fixed 
costs:
▪ Category
▪ Cost category
▪ Currency: Automatically filled with the currency from 

the campaign and cannot be changed

Fixed costs that are incurred once per campaign can be recorded.



Participant administration in the “Participants” tab

Campaign
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▪ Overview of the participants (contact/company) at which step they are.
▪ Add individual participants.
▪ Edit or delete participant links.
▪ Move participants to the next step.
▪ Add participants to a serial mail or create a new serial mail.
▪ Assign a responsible person to participants 
▪ Overview of advertising settings
▪ Grouping/filtering options



Add participants: Serial Action contact/company

Excursus to the Context „Contact“/“Company“
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If the maximum number of 
participants in a step is exceeded, 
this selection cannot be added and 
must be restricted manually.

Only campaigns with a valid 
term or whose status is not 
completed are displayed.



Add participants: Individual contacts/companies

Excursus to the Context „Contact“/“Company“
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The participants can also be set 
directly to any campaign level 
when they are initially added.



Add participants: Individual contacts/companies directly in the campaign 

Campaign
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The addition of a participant to a campaign 
is always documented in an activity.



Add participants via filter

Campaign
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This action opens a SmallEdit where you can select from all 
saved filters from the “Contact” and “Company” contexts. 
Once you have selected a filter, SmallEdit will inform you how 
many contacts/companies from the filter will be added as 
participants and how many will not.



▪ All participants can be added regardless of the advertising 
setting.

▪ The icon provides information on whether there is an 
objection to an advertising setting   or not  .

▪ The preview shows which advertising indicators and interests 
are documented.

Recognizing the participants' advertising settings

Campaign
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Filtering/grouping participants

Campaign
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The employee responsible should be set for the participants in a step. So that, for example, the 
participants of a step are processed by one employee as part of a marketing campaign.

Set responsible employee: in the “Steps” tab

Campaign
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4. The “Participants” tab opens, here the employee responsible 
has been added to the participants of the selected step.

1. Mark step 2. Perform “Set responsible 
person” action

3. Select responsible
employee



The participants in a step should be divided among several responsible employees. 

So that, for example, several call agents process the subscribers of a step during a telephone 
campaign. Or the subscribers of a call agent can be redistributed to other call agents.

Set responsible employee: in the “Participants” tab

Campaign
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1. Mark 
participants

2. Perform “Set 
responsible” action

3. Select responsible
employee



Taking participants to the next step

Campaign
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1. Mark participants

2. Perform the “Change campaign level” action

3. Select the desired step

4. “Add participant”

➢ Each campaign level change is documented 
on the participant with an activity



Graphic representation of the 

▪ Steps

▪ Participants per step

▪ Costs

“Overview“ tab

Campaign
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“Overview” tab – Behavior of the diagrams

Campaign
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Values can be shown and hidden 
by clicking on the legend.



“Overview” tab – Behavior of the diagrams

Campaign
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Diagrams can be downloaded as 
PNG, JPEG PDF or SVG and inserted 
into a presentation, for example.



Overview of current opportunities for all participants in a campaign

“Opportunities” tab – touchpoints on sales topics

Campaign
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“Participants” tab – touchpoints on sales topics

Campaign
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A new opportunity can be 
created for a participant's 
company from the campaign.

Display of current opportunities in the 
preview for campaign participants.



“Activities“ tab

Campaign
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Here you will find a list of all activities that are linked to the campaign.
This view can also be filtered.



“Tasks“ tab

Campaign
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All tasks linked to the 
campaign are listed in this tab.



“Documents“ tab

Campaign
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Here you will find an overview of all documents that have been saved for the campaign.

▪ Images and PDFs can be displayed directly in the tab using the “Open” action (in the preview).
▪ All files can be downloaded and opened using the “Download” action.



Campaigns can no longer be deleted once participants have been added or links to other contexts 
(e.g. activities) exist.

Deleting

Campaign
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You can export CSV information from campaigns either 

▪ per campaign (filter view) or

▪ per campaign step (“Steps” tab). 

To do this, you need an export template in advance, which must be created administratively in the 
system.

Exports

Campaign
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Campaign 
Planning
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Chronological overview of all current campaigns and their steps

Campaign Planning

43

The period is set to one 
year with the predefined 
filter, which can be 
adjusted as required.

Step runtime

Campaign runtime



Marketing 
Dashboard

44



Key figures for analyzing campaigns

Marketing Dashboard
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List of all campaigns for which the registered 
user is entered as the main person responsible.

Overview of campaign costs



Marketing 
specifics in 
contact or
company
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Mainview

▪ Tab “360 degrees”: Display of serial mails, 
serial letters, events, campaigns and 
questionnaires to which the contact is 
linked.

Preview:
▪ Add to Campaign

To add the individual contact in each case.

Filterview:
▪ Add to Campaign

To add the filter result or the selected 
contacts in each case.

Information in the... Actions in the...

Marketing specifics in contact
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▪ Campaign participation
All contacts linked to a specific campaign 
(regardless of the step they are currently at) 
are listed.

Filter criterions

Marketing specific filters in contact
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In the extended filter of Contact, you can 
also filter by other fields of the campaign:

▪ Campaign: Description

▪ Campaign: End

▪ Campaign: Main responsible

▪ Campaign: Name

▪ Campaign: Start

▪ Campaign: Status



MainView

▪ Tab “360 degrees”: Display of serial mails, 
serial letters, campaigns and 
questionnaires to which the contact is 
linked.

Preview:
▪ Add to Campaign

To add the individual company in each case.

Filterview:
▪ Add to Campaign

To add the filter result or the selected 
companies in each case.

Information in the... Actions in the...

Marketing specifics in company
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▪ Campaign participation
All companies that are linked to a specific 
campaign (regardless of which step they 
are currently at) are listed.

Filter criterion

Marketing specific filters in companies
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This document is subject to copyright protection. Therefore all contents may only be 
used, saved or duplicated for designated purposes such as for ADITO workshops or 
ADITO projects. It is mandatory to consult ADITO first before changing, publishing or 
passing on contents to a third party, as well as any other possible purposes.
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