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Screenshots

The UX design of ADITO is continuously 
optimised for you. Therefore, there may be 
deviations in the screenshots.
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▪ Weblink

− Overview

− Automatically generated

− Manual creation

− Redirect

− Redirect startet Workflow

− Weblink by import

− Weblink for questionnaire

− Analysis

Agenda 1/2
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Extension in contact management
▪ Communication settings

▪ Interests

▪ Link to marketing data

▪ Marketing-specific filters

Email Marketing
▪ Interests

− Overview

− Creating interests

− Assignment of interests to the bulk mail 

− Documentation of interests

− Deleting interests

▪ Mosaico Content

− Overview

− Excursus Mosaico Design Template

− Creating a new mosaico template

− Creating content

− Insert personalization or event placeholders

− Integration of weblinks

− Insert images

− Excursus: Newsletter unsubscription

− Mosaico Content: Preview



▪ Bulk mail

− Overview

− New creation and template selection

− with Mosaico editor

− with text editor

− by uploading a HTML file

− E-Mail Header

− Tab “Content”

− Recipient administration

− Test run

− Sending

− Analysis

− Other

Agenda 2/2
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▪ Email Filter (Bounces & Blacklists)

▪ Marketing Dashboard

− Dashlets for analyzing marketing emails

− Dashlet „Bulkmail errorlog“

▪ Landingpage

− Overview

− Create HTML in the “Mosaico Content” context

− Create a new webfile

− Create weblink

− Integrate the weblink to the landing page in the mailing

▪ Download documents

− Overview

− Configuration of the document template

− Create weblink



Event  
management Analysis


Marketing 
Dashboard

Campaign  
management


Event


Campaign

Mailing

@ 
Bulk Mail


Weblink


Interest


Mosaico Content


Email Filter


Document Template


Serial Letter

Lead generation


Quickentry


Webtracking

Via optional interfaces


Webfile


Questionnaire


Campaign 
Planning


Workflow
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To be defined in advance (infrequent adjustment)              Occasional addition/adjustment             By user “daily” in use


Mosaico Design 

Template

 Eventdate



Communication 

settings
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▪ In order to document which data may or may not be used for advertising purposes, advertising 
settings (Communication settings + interests) can be recorded.

▪ For this purpose, there is the “Advertising” tab – short name for advertising settings.

▪ Communication settings are recorded for the various channels.

− An permission is displayed with the status “Allowed”

− And the rejection, with status “Rejected”.

− As long as a request for an advertising flag is pending , the status “Pending” is set (e.g. 
double opt-in email has been sent).

Definition of terms

Communication settings
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Documentation of the communication settings (contact/company) – “Advertising” tab

Communication settings
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Consent or rejection can be set individually 
for individual channels. 
Cell phone numbers are also taken into 
account in the telephone channel.

If the communication setting was 
entered via a webservice, this can be 
seen in the Information field.



Documentation of the communication settings (contact/company) – “Advertising” tab

Communication settings
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Permission or rejection can be set for 
all recorded channels with one click.



Documentation of the communication settings (contact/company) – “Advertising” tab

Communication settings
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Predefined filter shows only 
the active advertising flags.

If the filter is removed, 
all previously entered 
settings are displayed. 
This means that the 
history of changes can 
be traced.



Note in the Preview

Communication settings
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The note in the preview is displayed as soon 
as there is at least one entry per channel 
with the status “Rejected”. 

If there are several addresses or numbers for 
a channel and both the status “Allowed” and 
“Rejected” have been entered, the note is 
displayed. 

The note shows the channel, but not the 
specific address or number.



When do the communication settings take effect?

Communication settings
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▪ The “Email” channel is taken into account in the “Bulk mail” context. 
How and whether the rejection or permission is taken into account is defined in the interests. 
The interest must be stored in the bulk mail.

▪ The “Letter” channel is taken into account in the “Serial letter” context.
If a contact has a rejection, they cannot be assigned to a serial letter as a recipient. If the contact 
is already the recipient of a serial letter and then submits a rejection, they will be marked with a 
red warning   and can be removed from the recipient list.



Preview: 

▪ Note regarding advertising contradiction

MainView

▪ Tab “360 degrees”: Display of bulk mails, 
serial letters, events, campaigns and 
questionnaires to which the 
contact/company is linked.

▪ Tab „Addvertising“: Display of
communication settings and interests. 

Preview:
▪ Add to bulk mail
▪ Add to serial letter

To add the individual contact/company in 
each case.

FilterView:
▪ Add to bulk mail
▪ Add to serial letter

To add the filter result or the selected 
contacts/companies in each case.

Information in the... Actions in the...

Marketing specifics in contact/company
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▪ Received Bulk Mail
All contacts who have received a specific bulk mail are listed.

▪ Interest (subscribed)
All contacts who have subscribed to a specific interest are listed.

▪ Communication Setting: Letter/E-Mail/Phone
All contacts are listed for which the status “allowed/pending/rejected” is stored for the letter, 
email or telephone channels.

Filter criterions

Marketing specific filters in contact
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▪ Received Bulk Mail
All companies who have received a specific bulk mail are listed.

▪ Communication Setting: Letter/E-Mail/Phone
All companies are listed for which the status “allowed/pending/rejected” is stored for the letter, 
email or telephone channels.

Filter criterions

Marketing specific filters in company
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▪ Interesse (abonniert)
Es werden alle Firmen aufgelistet, die 
ein bestimmtes Interesse abonniert 
haben.



Email marketing

16



Example: Create newsletter

Procedure
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@ Bulk mail


Weblink

 Interest


Mosaico

 Email Filter

SendCreate new
Create 
content

Add 
Recipients Test email

UnsubscribeDOI

1

4 6

2

3

Entry points:                      Option 1 Option 2
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To be defined in advance (infrequent adjustment)              Occasional addition/adjustment             By user “daily” in use



Interest
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„Overview“

Interest
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▪ You can use interests to categorize bulk mails and define how communication settings and 
interests are checked for sending in bulk mails.

▪ You record which interests are subscribed to/not subscribed to at the contact or company.

▪ In the Mosaico content template, you can specify an interest for each block. When sending the 
bulk mail, the interests subscribed to by the contact/company are checked so that the individual 
blocks of the bulk mail are sent according to interest.

▪ For the interest, you can define that it must be subscribed to by a contact in order to add them 
as a recipient of a bulk mail. To do this, use the following procedure:

1. create interests in the “Interest” context with the “Required for mailing” indicator set to “Yes”.

2. store the respective interest when creating bulk mails.

3. filter contacts by subscribed interest and add them to the bulk mail.

▪ For the interest, you can define whether it is available via a website and can be changed 
specifically.



„Overview“

Interest

20

Interest:

Newsletter

Trainings

Product info

Ignore

Allowed
only

Allowed
only

Not
rejected

ignore

Required for
Mailing Yes

Required for
Mailing Yes

Required for
Mailing No

Filter recipient list:Bulk mail:

All active contacts can be added.
Any filters can be used.

Only active contacts with permission can be added and the 
interest “Newsletter” must be subscribed to.
Filter: Interest (subscribed) equals newsletter

Only active contacts with permission can be added, the interest 
can be subscribed to.
Filter: Interest (subscribed) equals product info or other

Active contacts for whom there is no rejection can be added, 
the interest can be subscribed to.
Filter: Communication setting: E-mail Not equal to Rejected or other

Webinars

Required for
Mailing No

Active contacts for whom there is no rejection can be added 
and the interest must be subscribed.
Filter: Interest (subscribed) equals webinars

Not 
rejected



Definition/creation of interests – 1/3 

Interest

21

Interests set as default are automatically stored in the 
contact with an opt-in/advertising permission.

For example, you can enter the following as the title of 
interests:
▪ Ignored,
▪ Newsletter, product information, events & webinars, etc.

The “Required for mailing” indicator defines whether the 
interest in a contact must be subscribed to so that they 
can be assigned as a recipient to a bulk mail with this 
interest. 
This means that not only the communication settings are 
checked, but also whether the interest is subscribed to.



Definition/creation of interests – 2/3 

Interest

22

The interest defines how communication settings are taken 
into account for sending a bulk mail:

▪ “Allowed only” bulk mail may only be sent to recipients 
with permission in the “Email” channel

▪ “Not rejected” Bulk mail may be sent to contacts who 
do not have a rejection for the “Email” channel

▪ “Ignore” Bulk mail can be sent in a business context 
regardless of the communication setting for the “Email” 
channel (e.g. updating the terms and conditions)



Definition/creation of interests – 3/3 

Interest

23

The sorting order determines the sequence of 
interests in the filter view and in selection fields.

If the “Hide outside of bulk mail context” flag is active, the 
interest is only displayed for selection when creating a bulk 
mail, but not in contacts/companies or in Mosaico (can be 
activated for the interest “Ignore,” for example.).



Assignment of interests to the bulk mail – in the EditView

Interest

24

The interest must be recorded in order 
to define how communication settings 
are taken into account for the bulk mail.

The active interests that have been 
created in the system are available for 
selection.



The active interests that have been created in 
the system are available for selection:

Assignment of interests to the bulk mail – in the Preview

Interest
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Filter bulk mail by interests

Interest

26

Inactive interests can only be filtered 
here according to the exclusion principle.



Documentation of interests (contact/company) – “Advertising” tab

Interest

27

Interests can be entered manually or 
subscribed to directly by the user using 
online forms.

Inactive interests cannot 
be added here.



Filter by interests

Interest

28

Inactive interests can 
still be filtered here.



To be able to delete an interest, it must no 
longer be used in a contact/company or bulk 
mail.

The delete button   becomes active if the 
interest is not used in a bulk mail and the 
action “ Delete all usage” has been carried 
out.

▪ The deletion of the use in the 
contacts/companies is shown in steps [1] 
to [4].

▪ The use in the bulk mail must be removed 
manually or can only be replaced by 
another interest, as an interest must be 
stored in the bulk mail.

Deleting interests

Interest

29

1.

2.

3.

4.



▪ The contacts/companies are filtered using “Interest (subscribed)” or other properties or 
indicators. This means that newly created contacts/companies are also included in the results.

▪ The filters can be saved.

▪ The basic functionality “Create dashlet” can be used,
− to use a filter individually on the My Dashboard,

− to share it in individual cases or

− to have the dashlet published in the DashletStore if necessary.

▪ With the serial actions, the contacts/companies of the current result (which was filtered for) can 
be transferred to the respective bulk mail, serial letter, etc. as recipients. Inactive 
contacts/companies are not added as recipients.

to add recipients to bulk mails (serial letters)

Filter by subscribed interests

30



31

Mosaico 
Content



▪ The HTML editor Mosaico is integrated in ADITO: Context “Mosaico”

▪ HTML files can be created, edited, copied and used by different users in ADITO.

▪ When you create a bulk mail, you can select Mosaico content of the “template” type as content 
or a design template. You then create the content afterwards.

▪ The HTML can be created as a document template (e.g. for landing pages).

▪ The weblinks and personalization variables created in ADITO are available as a selection in 
Mosaico when creating the content.

▪ Mosaico templates can be exported and imported.

Overview

Mosaico

32



Excursus Mosaico Design Template
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You can upload a zip file 
containing the contents of the 
design template. Please clarify the 
details with your project manager. In edit mode, you can activate or deactivate 

a design template. An inactive design 
template is not available when creating 
Mosaico content or bulk mails.MOSAICO: Einführung in das Design Template 

Customizing | Wissen | Neon Prod.

https://neon.adito.de/client/KnowledgeManagement/full?id=3176ecc2-d8da-44e2-b813-5e72bc12b212
https://neon.adito.de/client/KnowledgeManagement/full?id=3176ecc2-d8da-44e2-b813-5e72bc12b212
https://neon.adito.de/client/KnowledgeManagement/full?id=3176ecc2-d8da-44e2-b813-5e72bc12b212


Create new mosaico content

Mosaico Content

34

Language in which you 
create the Mosaico content.

Choose between the types 
“Template” or “Landingpage”.

Select only the Design template and build 
the content from scratch afterwards.

If necessary, define a standard to be 
used as a basis for the name and 
information in the “Description” field.

Here you can select Mosaico 
content of the type “Template”.



Open in mosaico

Mosaico Content

35

Clicking on the “Open in mosaico” button opens 
the Mosaico HTML editor in a separate tab.
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▪ If you used a Mosaico content template when creating the 
Mosaico content, the content configured in the template will 
be displayed when you open the Mosaico content.

▪ If you used a Design template when creating the Mosaico 
content, no content will be displayed when you open the 
Mosaico content. The blocks configured in the Design 
template are available for selection.

The changes are saved 
in ADITO with “Save”.



… or by clicking the “ADD” button. 
The button appears when you 
move the mouse over the block.
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You can arrange blocks 
via drag & drop...



Selection of predefined blocks with responsive layout

Create Mosaico content
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When you select one of the blocks that you have added as content, a 
SmallEdit appears on the left to configure the block. The selection of 
configuration options depends on the selected block.

 
You can
▪ hide and show elements
▪ adjust the size and orientation of images 
▪ Store links for images and buttons

▪ Move

▪ Switch block variant

▪ Copy

▪ Delete



40

The “PAGE” area is displayed for each 
block. Adjustments in this area are also 
displayed in all other blocks because 
these are general settings.

If you specify an interest in a block, that 
block will only be sent to recipients who 
have subscribed to that interest. 
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Enter an alternative text for the preheader

Display e.g. in Outlook:
Without alternative preheader text

With alternative preheader text



Hides or shows the footer.
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43

The “Tracking Pixel” is set to inactive for:
▪ First mailings, as this may only be used 

after opt-in
▪ Landing pages
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Display in browser:



Social Blocks

45

For the social blocks, you can configure which social media icons are 
displayed in the block. There you also enter the placeholders for the 
links created in the “Weblink” context. Usually, the “social block” is 
defined once and can then be easily added.



Colors and fonts can be 
set according to the CI.

46

Customization of layout options 
and other properties



Individual formatting within text blocks

Text formatting
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“Undo” and ‘Redo’, within the text 
editing in the individual block.



Formatting: Blockquote

Create content

48

Formatting as blockquote
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Shows the live preview on the right-hand side.

Display for desktop, tablet 
or smartphone

Note the zoom factor in the browser, the button 
may not be displayed if the zoom is too high.



Inserting placeholders

Placeholder

50

1. place the cursor at the position where 
the placeholder is to be inserted.

2. click the "Insert placeholder ” button to 
open the following dialog.



Inserting personalization placeholders

Placeholder: Personalized letter salutation
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Selection of possible personalization placeholders: 
„Letter salutation“ and „Letter salutation 2“

Display of the placeholder

Preview of the content mapped 
by personalization placeholders.

Selected placeholder is 
displayed in the text.



1. the placeholders are inserted in the 
Mosaico template.

2. the Mosaico template is transferred to a 
bulk mail with “Place of use: Event”.

3. the bulk mail is created as a message in 
the event

4. when the bulk mail is sent, the 
placeholders are filled with the event 
information.

Inserting event placeholders

Placeholder: Event

52



Images

Integration of weblinks
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Here you have the following options for creating the link:

▪ Insert the URL to automatically generate a weblink with redirect 
function in ADITO.

▪ Select an already available weblink by selecting the corresponding 
placeholder.

▪ Enter a new placeholder (incl. { and @) for which you must 
subsequently create a weblink manually in ADITO.



Buttons

Integration of weblinks
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The name of the button 
is entered here.

ATTENTION: As the name of the button is 
entered using the text editor, the link 
functions are also available here. We 
recommend that you do not use them 
here, as this changes the font color. Always 
enter the link in the “Button” content area.

Here you have the following options for creating the link:

▪ Insert the URL to automatically generate a weblink with redirect 
function in ADITO.

▪ Select an already available weblink by selecting the corresponding 
placeholder.

▪ Enter a new placeholder (incl. { and @) for which you must 
subsequently create a weblink manually in ADITO..



Text

Integration of weblinks
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1. Select the text to be linked 2. Click the "Insert/edit link ” button 
to open the following dialog.



Text – Weblink is automatically created in the “Weblink” context

Integration of weblinks
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Insert the URL to 
automatically generate a 
weblink with redirect 
function in ADITO.

Selection of the target 
page handling

Marked text



Text – Weblink was created in advance in the context “Weblink”

Integration of weblinks
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1. Selection of the weblinks available 
in ADITO in the context weblink

2. Is automatically inserted as soon as the 
selection is made in the “Link list” field



Text – Weblink is then created in the “Weblink” context

Integration of weblinks
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2. Selection remains at “None” and is 
automatically set by the system as soon as 
the link is created in the “Weblink” context.

1. The placeholder for the weblink can be 
entered manually here (incl. {@...@}). This 
means that the weblink does not have to 
be created in the system in advance, but 
can be created later.



▪ Upload images/graphics by 
click or drag 'n' drop

▪ Placement of images in the 
content with drag 'n' drop

▪ Automatic scaling

Insert images

Integration of images
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Images cannot be deleted (only with great effort). 
Images should only be overwritten in exceptional cases.



Archive images

Integration of images

60

Activate “Editing mode” if you 
want to move images to the archive.

Perform the “Move image to 
archive” action to move an 
image to the archive. 

1

2

You can move archived 
images back to the gallery 
in the “Editing mode”.



Excursus: Newsletter unsubscription
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The unsubscribe link is a weblink with the URL of the landing page 
and redirect functionality and triggers the workflow.

The “Unsubscribe” workflow sets a 
defined interest in the contact to
“not subscribed” and the advertising
 opt-out for the “email” channel.

Customer clicks 
on unsubscribe 
link...

...and is redirected to 
the landing page As it is defined that a contact must have given their permission for 

bulk mails to be sent for newsletters in the interest, two cases can 
occur.
▪ The contact is still included as a recipient of the newsletter in the 

upcoming bulk mail, but is now marked as an invalid recipient.
▪ The contact is not a recipient in a bulk mail and can no longer be 

added to bulk mails in which this interest is stored via the bulk mail 
action.



Excursus: Newsletter unsubscription
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The unsubscribe link is a weblink with the 
URL of the landing page and redirect 
functionality and triggers the workflow.

The workflow sets a defined 
interest to “not subscribed” 
and the advertising opt-out 
for the “email” channel.

Customer clicks 
on unsubscribe 
link...

...and is redirected to the 
landing page



Excursus: Newsletter unsubscription
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The unsubscribe link is a weblink with the 
URL of the landing page and redirect 
functionality and triggers the workflow.

The unsubscribe link is 
integrated with the placeholder.

“Unsubscribe” is selected as the ‘Evaluation type’ so that the 
clicks can be clearly assigned to the unsubscribe and this is 
displayed in the dashboard, for example.



Preview

Mosaico Content 
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Rename  : change the 
name of the template.

Open in Mosaico  : here you open the 
template directly in the Mosaico editor.

Once the Mosaico editor has been opened for 
the first time and content has been saved, the 
HTML created is displayed here. You can open 
the preview  and download the document.

Delete  the template



Preview

Mosaico Content
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A bulk mail is created that uses 
this Mosaico content template.

Save HTML as a webfile (e.g. 
to create a landing page)

Copies the Mosaico content and 
the associated HTML file.



Preview

Mosaico Content
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The Mosaico template is exported 
and can be imported again.

Deletes the content in Mosaico. The HTML is removed 
from the “Relevant Documents” area in the preview.

The actions described are not intended for 
daily use, but export and import, e.g., to 
temporarily store templates outside of ADITO 
when a transfer from the test system to the 
production system is to take place.
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Weblink



The “Weblinks” context is used to analyze and create weblinks.

▪ The weblinks can be used in emails or originate from web tracking with active website recognition (e.g. Lead 
Lab).

− Links for emails are generated automatically or created manually. 
It is also possible to control whether links should be tracked or not. Trackable links with redirect functionality 
can be used, for example, in registration/unsubscription processes etc.

− Links from web tracking are imported via an interface.

▪ Links can also be assigned tags and a point score for analysis.

▪ A click log makes it possible to see who opened the link, when and with which device, etc.

▪ Clicks caused by virus scanners, for example, are not counted as user interaction

Overview

Weblink
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In order to easily enter and track links in the content (of a newsletter etc.), these are automatically created in the 
context “Weblinks” with the type “Email (autogenerated)” .

▪ They are created in Mosaico by entering the URL for the link and saving the Mosaico template. Creation of this 
weblink type see slides for weblink integration in Mosaico

▪ The link is generated in the context “Weblink” and receives a placeholder {@ID@}, the redirect function is active 
and the evaluation type is “default”. Tags and points can be subsequently entered for the link. This means that 
the link with the placeholder is integrated into the content and can be analyzed.

▪ If the same URL is used again, duplicate links are prevented.

▪ If the link should/may not be trackable, the redirect function can subsequently be set to inactive (e.g. in DOI 
mailings).

▪ If the link is removed from the content before the mail is sent, it can also be deleted in the “Weblink” context. If 
it is only deleted in the “Weblink” context, it is automatically recreated as soon as the content is saved again in 
Mosaico. Links should not be deleted after a mail has been sent so that they are still available in the mailing.

Automatically generated and trackable

Weblink
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Links, e.g. social media links that are integrated in the footer or links for mapping processes, can be created 
manually in advance as a weblink of the type “E-mail ”.

▪ The creation takes place in the context “Weblink”

▪ A placeholder {@placeholder name@} is assigned to the link, the redirect function is activated/deactivated and 
the evaluation type is selected. Tags and points can be entered. The link is then available for selection in 
Mosaico using placeholders in order to integrate it into the content.

▪ If the same URL is used again, duplicate links are prevented.

▪ Whether or not the link is trackable or triggers follow-up actions can be defined.

Manual creation and trackable/non-trackable

Weblink
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Manual creation

Weblink

71

Score for the analysis of the links.

The name of the placeholder is specified 
here, e.g. “Placeholder text”. This placeholder 
is inserted in the content with the call 
“{@placeholder text@}” and replaced when it 
is sent.

Tags for analyzing the links.

Absolute and relative URLs can be recorded.



Redirect

Weblink
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The Redirect indicator can be activated here. The 
link is masked by a webservice, which makes it 
possible to track and evaluate the links.

The evaluation type must be specified for weblinks 
with a redirect function:
▪ Unsubcribe: Evaluation of the unsubscribe links
▪ Default: for all other trackable weblinks
▪ Ignore: for the pixel link

Use case: Opener pixel
This weblink is used to obtain information on whether the newsletter has been opened when the 
images are reloaded. The information can be found per link in the “Clicks” tab, or can be viewed per 
bulk mail in the “Clicks” tab.



Redirect startet Workflow

Weblink

73

Use case: Unsubscribe link
This weblink is used to enable the recipient of a newsletter to unsubscribe from the newsletter.

Thus, the redirect of the link triggers the workflow that sets the status “Rejected” for the “E-mail” 
communication setting in the contact.

Workflows are available for selection 
here, which are started accordingly 
when this link is clicked.



New creation: Redirect provides signal for workflow

Weblink

74

Here you can select signals that 
are forwarded to a workflow 
when this link is clicked.



Links that originate from web tracking, with active website recognition (e.g. Lead Lab), are imported 
via an interface and created in the context “Weblinks” with the type “Web tracking” .

▪ The link can be viewed in the “Weblink” context and tags and points can be subsequently 
recorded.

▪ It does not receive a placeholder or other functionalities (redirect function etc.)

Creation by import

Weblink

75



▪ Anonymous questionnaires
The URL that can be generated in the questionnaire (action “Copy questionnaire link”) can either 
be inserted in the “Weblink” context or used directly as a link in Mosaico.

▪ Not anonymous questionnaires
The URL is also generated from the questionnaire and contains the ContactID as a placeholder. 

Addition of a web link for a questionnaire

Weblink
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There are no additional placeholders for web links. 
Apart from the placeholder for the ContactID in the 
questionnaire, no other dynamic placeholders can 
be inserted into the URL.



FilterView

Weblink
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78

Possible filters:
▪ Edited by
▪ Edited on
▪ Last click
▪ Link type
▪ Placeholder
▪ URL

Possible operators 
for “Last click”

Possible grouping



„Further information” tab

Weblink

79

It is possible to assign 
tags for a weblink here.



This documents/logs who opened the link, when, with which 
device, browser, operating system and IP address.

„Clicks” tab

Weblink

80

Use the standard 
functions of the filter 
for the evaluation.
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Bounce 
Management & 

Blacklisting



▪ The “Email Filter” context is used to manage filter criteria
− for bounce detection (soft bounces, hard bounces, autoresponders) or

− for blacklist entries (competitors, terrorist lists, sanction lists, one-time addresses).

▪ Bounces are detected via Mailbridge.

▪ The filter criterions for bounces are processed in a definable order. The process stops as soon 
as a filter criterion is met.

▪ Blacklists are taken into account during the sending process.

▪ Various workflows can be used to control/map follow-up steps for detected bounces.

Overview

Bounce Management & Blacklisting
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Overview

Bounce Management & Blacklisting
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Filter definition Detection
follow-up

action

Bounces

Blacklists

Hard Soft Responder

Compe-
titors

Terror and 
Sanctions

Lists

one-time 
addresses

Mailbridge

mailing
process

Workflow*

Workflow*

* Workflows can be 
individually configured



New creation of filter conditions

Email Filter
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The type is defined as: 
blacklist, soft bounce, hard 
bounce or autoresponder.

To recognize the filter 
conditions. Depending on 
the type, different filter 
conditions are available (see 
next slides)

Title of the filter criterion

Workflow that is triggered 
when the respective error 
code is found, for example.

Description of e.g. the error 
code

The place of use is used to 
control whether the entry is 
used for checking bulk mails 
or service tickets.



Example:

▪ Autoresponder

▪ Bad email address

Filter conditions for the types: soft bounce, hard bounce, autoresponder

Email Filter
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▪ Exclusion of domains 
(e.g. competitors)

▪ Terror lists

▪ 1-time addresses

Filter conditions for the “Blacklist” type

Email Filter
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▪ Increase priority

▪ Decrease priority

Adjusting the priority in the FilterView

Email Filter
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Workflows for processing bounces

Email Filter

88

To set the same workflow for several 
filter conditions, this can be done 
using a serial action.

The workflow can be set for each 
filter condition during new creation 
or in the Preview.

Workflows can be linked to criteria so 
that they are triggered when the process 
recognizes this criterion as a match.



▪ The standard workflow “bulkmail 
unsubscribe” sets the status to “rejected” 
in the communication settings for the 
“email” channel in the event of a hard 
bounce at the contact.

▪ If this workflow is not sufficient at this 
point, you can define your own workflow 
that, for example, additionally creates a 
task for a specific role.

Workflows for processing bounces

Email Filter
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An expandable selection 
of the criteria catalog for 
soft bounces and hard 
bounces is provided by 
default in xRM.

Catalog for soft and hard bounces

Email Filter: Bounces
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If bounces were reported back during a dispatch, there are two ways to view them in the system:

▪ Pro bulk mail – After sending, you will find the “Overview” tab here, which directly displays the 
bounces as a key figure. From here you can open the “Maillogs” tab and then see the contacts 
who have bounced.

▪ For all bulk mails: You can find the number of bounces in the “Bulk Mail Key Figures” dashlet. 
You can also access the mail logs from here. Click on the “Bounces” key figure and a filter view 
will open with all bounced contacts. 

How can I find contacts with bounces in the system?

Deal with bounces
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If a bounce is reported back for a contact, a workflow is triggered for hard bounces (currently) that 
sets the “Communication setting: E-mail” to “Rejected” for the contact.

Now check this contact and resolve the bounce.

▪ To do this, you may need to adjust the email address or enter a new email address (depending 
on the actual reason for the bounce).

▪ As soon as you complete the entry/adjustment of the email address in the communication area 
by clicking “Save”, a new communication setting for email with the status “pending” is entered. 
The setting entered by the bounce workflow is set to inactive.

How can bounces be resolved in the system?

Deal with bounces
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Landingpage



Landing pages that are needed for newsletter registration (or cancellation) or event registration, for 
example, can be created in ADITO.

1. The HTML can be created with the integrated HTML editor Mosaico.

2. The HTML is entered as a webfile in ADITO.

3. A weblink that calls up this webfile with a webservice can be used to link to this landing page, 
for example in the unsubscribe link of the email footer.

„Overview“

Landingpage
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Create HTML in the “Mosaico Content” context

Landingpage

95

Create Mosaico content of 
the type “Landingpage.” Open Mosaico to 

create the landing page



Create content

Landingpage
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Enter content, further
information on Mosaico

Set the inactive flag for 
indicators that are only 
needed in HTML for mailings.

Weblinks to further landing 
pages are given here directly 
and not as placeholders.



Create a new webfile based on the Mosaico template.

Landingpage

97

Open the edit view of the webfile for new creation.



Create a new webfile based on the Mosaico template.

Landingpage

98

To create a landing page, select the type “Landingpage”.



A weblink is created that calls up the webfile using a webservice.

https://$hostname$/services/rest/webfile_rest?webfile=$webfileid$

▪ $hostname$ = publicly accessible hostname of the ADITO system

▪ /services/rest/webfile_rest? – calling the webservice

▪ $webfileid$ = the ID of the webfile that contains the landingpage

Such a weblink can be linked as an unsubscribe link in the email footer, for example, and thus 
forward the user to the unsubscribe landingpage.

Create weblink

Landingpage
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Create weblink

Landingpage

100

You can find the ID under Further 
Actions in the preview of the 
webfile (see next slide) and can be 
inserted here using copy and paste.

Create weblink
Further information



Access to the “Webfile ID”

Landingpage
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Copy the webfile ID that is 
needed in the URL here.



Integrate the weblink to the landing page in the mailing

Landingpage

102

Integrate the weblink to the landing 
page with the specified placeholder.
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Download 
documents



For example, to avoid sending studies, white papers, annual reports, product brochures, terms and 
conditions, etc. as email attachments, but to make them available as a link directly in the mailing or 
for download via a landing page, ADITO's “document templates” context allows you to capture these 
files (e.g. with the PDF).

A weblink can be created for this ID, which opens this document via a webservice.

„Overview“

Download

104



▪ Create a “Download” document template in which 
the document is stored.

▪ The ID needed to access the webservice can be 
found in the admin view.

Configuration of the document template

Download
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A weblink is created that uses a webservice to call up the document template.

https://$hostname$/services/rest/downloadDocument_rest?documenttemplate=$documenttemplateid$

▪ $hostname$ = publicly accessible host name of the ADITO system

▪ /services/rest/downloadDocument_rest? – calling the webservice

▪ $documenttemplateid$ = the ID of the document template that contains the landing page

Such a weblink can be entered in the “Weblink” context, for example, and integrated into mailings 
or landing pages. If it does not need to be tracked, it can also be integrated directly into the 
respective content.

Create weblink

Download
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This document is subject to copyright protection. Therefore all contents may only be 
used, saved or duplicated for designated purposes such as for ADITO workshops or 
ADITO projects. It is mandatory to consult ADITO first before changing, publishing or 
passing on contents to a third party, as well as any other possible purposes. 
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